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Module Aims 
 
This module seeks to conceptualise business sustainability and support the development of 
integrative practices within the corporate business arena. 
 
Students will be asked to develop a critical insight into the expanding role and objectives of 
corporate social responsibility and ethical perspectives within the global business community. 
They will be able to critically evaluate existing business and consumer behaviours and 
establish changes to business practices. 
 
This will enable students to identify and apply the commercial opportunities originating from a 
corporate social responsibility perspective and harness them for value creation. 
 

 
Expected Learning Outcomes 
 
At the end of this module, students should be able to: 
 
Knowledge and Understanding: 
 
1. Critically analyse sustainable business practices and objectives from the perspective of 

social responsibility. 
2. Propose effective operational solutions through the design and application of a social 

responsible management system that incorporates ethical business notions.    
3. Transfer the commercial opportunities created by a social responsible approach to 

business in order to instigate value creation initiatives. 
 
Transferable/Key Skills and Other Attributes: 
 

 Use information and knowledge effectively in order to abstract meaning. 

 Solve complex problems using appropriate decision-making techniques. 

 Communicate effectively using listening, oral, written and media techniques. 

 Effectively use Communications Information Technology tools and packages. 

 Demonstrate effective performance within a team environment. 

 Select appropriate leadership styles for different situations. 

 Recognise and address ethical dilemmas and corporate social responsibility issues. 

 Manage creative processes, organise, synthesise and critically appraise. 

 
Assessment 
 
Design a Social Responsible management system - Basing the assessment on systems 
design allows students to demonstrate their ability to create a system from a green field 
situation and adopt an innovative approach to the task.  Irrespective of sector or specialism it 
is anticipated that the assessment should be founded on the theoretical principles of 
sustainability and business ethics and illustrate effective integration into an organization 
selected by the student with clear sign-posting of operationalization and predicted benefits.  
 

Assessment  Learning 
Outcomes 
to be met 

Type of assessment Weighting Duration 
(if exam) 

Word count 
or equivalent 
if appropriate 

One 
 

 1, 2, 3 Project 100%  2,000 - 3,000 

 
  



 
 
Learning and Teaching Strategies 
 
A reflective approach relating to current business practices will be incorporated to provide an 
opportunity for students to develop their own perspective.  This will be supported by the use 
and application of contemporary case studies of a global nature, current and prior participant 
experiences and the opportunity for group discussion and peer interaction to enable 
interaction and mutual commitment throughout the module. The mode of delivery and 
assessment provides an enabling environment with an emphasis on the integration between 
theory and practice.  This will take the form of debate and discussion in order to appraise the 
emerging and contemporary issues within the domain of  social responsibility management. 
. 

 

 
Syllabus Outline 
 

1. The concept of sustainability 
2. Creating a sustainability culture 
3. Systematic integration of sustainability into business processes 
4. Triple P – people, planet, profit 
5. Corporate Governance – legal framework 
6. Business ethics 
7. Sustainable consumption 
8. E-footprint sources 
9. Recovery and redistribution 
10. Environmental Management Practices 
11. Future trends in corporate social responsibility and the implications for business 
12. Value creation  
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